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• Group Discovery 

 

• Q & A 

 

“Chase after” or “chase away”? 
 

http://en.wikipedia.org/wiki/Paperless_office  

 

• A paperless office is a work environment at 

which the use of paper is eliminated or wisely 

used 

• "Going Paperless" can save money, boost 

productivity, save space, make electronic 

documentation and information sharing 

easier and minimize environmental damage 

http://www.ucisa.ac.uk/
http://en.wikipedia.org/wiki/Paperless_office
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“The Myth of the Paperless Office” 

• The Myth of the Paperless Office 

Abigail J. Sellen and Richard H. R. Harper 

 

Over the past thirty years, many people have proclaimed the imminent arrival of 

the paperless office. Yet even the World Wide Web, which allows almost any 

computer to read and display another computer's documents, has increased the 

amount of printing done. The use of e-mail in an organization causes an average 

40 percent increase in paper consumption....... 

 
..... Central to Sellen and Harper's investigation is the concept of "affordances"—

the activities that an object allows, or affords. The physical properties of paper (its 

being thin, light, porous, opaque, and flexible) afford the human actions of 

grasping, carrying, folding, writing, and so on. The concept of affordance allows 

them to compare the affordances of paper with those of existing digital devices. 

They can then ask what kinds of devices or systems would make new kinds of 

activities possible or better support current activities. The authors argue that paper 
will continue to play an important role in office life. Rather than pursue the ideal of 

the paperless office, we should work toward a future in which paper and electronic 

document tools work in concert and organizational processes make optimal use of 

both. 

http://mitpress.mit.edu/catalog/item/?tid=8501&ttype=2  

Introduction 

Communication Model 

1949 - Claude Shannon and Warren Weaver for Bell 

Laboratories.  

This file is licensed under the Creative Commons Attribution ShareAlike 3.0 License. 

Communication Model (Version 2) 

1960 - David Berlo expanded on Shannon and 

Weaver’s (1949) 

http://mitpress.mit.edu/catalog/author/default.asp?aid=5095
http://mitpress.mit.edu/catalog/author/default.asp?aid=5096
http://mitpress.mit.edu/catalog/item/?tid=8501&ttype=2
http://en.wikipedia.org/wiki/Creative_Commons
http://en.wikipedia.org/wiki/Creative_Commons
http://en.wikipedia.org/wiki/Creative_Commons
http://creativecommons.org/licenses/by-sa/3.0/
http://creativecommons.org/licenses/by-sa/3.0/
http://creativecommons.org/licenses/by-sa/3.0/
http://creativecommons.org/licenses/by-sa/3.0/
http://creativecommons.org/licenses/by-sa/3.0/
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Problems 

Shannon and Weaver argued that there were three levels of 

problems for communication within their theory: 

 
•The technical problem:  

…how accurately can the message be transmitted?  

•The semantic problem:  

…how precisely is the meaning 'conveyed'?  

•The effectiveness problem:  

…how effectively does the received meaning affect behaviour?  

Ishikawa / Fishbone / Cause and Effect 

The technical problem

(How accurately can the message be transmitted?) 

The semantic problem

(How precisely is the meaning 'conveyed'?) 

The effectiveness problem

(How effectively does the received meaning affect behavior?)
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